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A s we charge full speed into 2021, the start of a new year 
means more than just the turning of a calendar- it means 

big changes! We are excited to announce the opening of our 
new packing facility and the launch of our 6 new branded beef 
programs. This fully integrated production model will help 
you, our customer, add even more value to your calf crop! 
Mark your calendars for April 23 as we host the First Annual 
Flint Hills Spring Classic, at the ranch in Paxico, Kansas. We 
have another great set of stout and powerful Beefmaster and 
Charolais bulls and we hope to see you there!     

serving today’s cattleman for the next generation.
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M issouri Prime Beef Packers is set to begin production 
at the end of January 2021 in Pleasant Hope, Mo. The 

existing facility is more than 100,000sq/ft and last operated 
as a pork processor before undergoing extensive upgrades 
and modifications to house NextGen’s processing and packing 
operations.With its completion, it will accommodate both fed and 
non-fed beef cattle that encompass NextGen Beef ’s six different brands 
as well as serving as a custom processing facility.

Co-Owner Derek Thompson highlights an experienced team as the primary assurance of success. “People 
are your number one asset”, says Derek. “We have found experts in their respective fields to fill key positions at 
the plant. We would put our team against any in the country.”

Led by the 41 years of experience of lifelong beef processor Nick Paschkov, COO, Missouri Prime Beef 
Packers aims to establish a lasting place in the community. “The ownership has shown their commitment to 
the longevity and success of this plant by empowering us to use our experience to design a state-of-the-art beef 
processing plant that will be a model for future facilities”, Paschkov states. “This company emphasizes food 
and employee safety and product quality over volume production, and our design accounts for that.”

The plant will have the capacity to process 500 head per day and will custom process cattle for a variety 
of niche programs that emphasize the connection between the consumer and the producer. “People want to 
know where their food comes from, and this smaller plant will provide branded beef programs an opportunity 
to increase their market share”, says co-owner Stacy Davies.

Director of Operations, Mike Schmeling, describes the Pleasant Hope facility as the ideal size of a processing 
plant for producing a quality beef product. “We are not a big plant that is solely focused on the number of 
head processed per hour.” He continues, “We are flexible. We can respond to market changes, consumer 
demands, or other unexpected factors like COVID-19 as well as, if not better than, anyone in the industry.”

From field, to feedlot, to fork, our experience and expertise will be seen in every stage to bring top quality 
beef to families across the country.

If you are interested in being part of our supply chain contact us today! 

WWW.MISSOURIPRIMEBEEF.COM ::  (417) 462-6727



MARK SEBRANEK
COO NEXTGEN  
CATTLE FEEDING

W e are looking 
forward for the 

New Year to bring strength to the industry and to our 
customers.  We continue to see increase quality grades in 
the packing plants. 

The question to producers is what is in your herd and 
does your cattle match up with the industry or better.  
NextGen strives to help bring the genetics to help you 
accomplish this task.  Retain ownership continues to 
grow and with the carcass information we are able to 
provide to producers this should help with improvement 
in their herd.  We are also able to show performance of 
your cattle along with animal health to help pinpoint 
which individuals you have in your herd that stand out.  

There is a lot of stacking of genetics in the industry; 
this has caused some animal health problems in cattle 
showing up in the feed yards, so we have been looking at 
terminal crossbreeding and the effects in performance, 
efficiencies, health and carcass performance.  With 
the slight influence of bos indicus, we are seeing a 1 to 
1.5% increase in dressing percent, producing a larger 
carcass and has shown a $1.75/cwt increase in live price 
of fat cattle. At the end of the day, pounds pay, and by 
retained ownership you will be able to see how well your 
cattle perform and how they convert feed. This will help 
producers see how efficient their herd is at home.   

Feed conversion becomes important everyday with 
climate changing every year.  The drought has been 
touching all parts of the country and if you want to 
maintain or even increase cow numbers, feed efficiency 
becomes even more important. By monitoring the dry 
matter conversion, received from feeding your calves 
will help you see the efficiency of your herd.  

There has been many changes in the feed yard in 
Hugoton, Kansas with the expansion coming to a 
completion and bringing the one time capacity to 45,000 
head.  We are in the first year feeding GAP and NHTC 
program cattle with a few head starting to ship.  It has 
been a learning process but is coming together.  With 
new state of the art steam flakers, we have seen an 
increase in productivity and quality of the corn flakes.  

NextGen Allen has been going through improvements 
as well with a few more added pens along with addition 
of two more GrowSafe pens.  We have seen an increase 
number of GAP and NHTC cattle from producers; NG 
Allen has also become a certified yard for program cattle 
and has taken in several.  

We look forward to working with customers to find 
what works best for your feeding experience.  Contact us 
anytime for more information with these programs and 
we can best help find what works best for you. 

FEEDLOT AND 
SLAUGHTER UPDATE
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THANK YOU!
TO OUR CUSTOMERS, FAMILY AND FRIENDS
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DEREK THOMPSON | 785-213-1753
OWNER | DEREK@NEXTGENCATTLE.COM

BRAD LINDSTROM | 785-580-6883
OWNER | BRAD@NEXTGENCATTLE.COM

DAMON THOMPSON | 785-640-1243
OWNER | DAMON@NEXTGENCATTLE.COM

BILL PENDERGRASS | 210-464-6002
DIRECTOR OF GENETICS & BREEDING

DOUG HUSFELD | 830-998-2023
DIRECTOR OF MARKETING

MARK SEBRANEK | 620-805-1978
COO NEXTGEN CATTLE FEEDING

FLINT HILLS CLASSIC RESULTS
25 BEEFMASTER FEMALES

AVERAGED $19,860
154 BEEFMASTER BULLS

AVERAGED $7,101

MARK YOUR CALENDARS FOR OUR 2021 DATES
APRIL 23     SEPTEMBER 25

63 CHAROLAIS BULLS

AVERAGED $5,580
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DOUG HUSFELD
NEXTGEN DIRECTOR OF  
MARKETING

T he sale of steers and heifers represent the #1 source 
of revenue for most commercial cow-calf operations.  

Most calves sold can be broken down into two 
categories: C O N V E N T I O N A L or P R O G R A M. 

C O N V E N T I O N A L calves are roughly defined as cattle raised 
under ranch management practices that include the 
use of antibiotics, growth promoting implants, diverse 
weaning strategies, and traditional cattle growing and 
finishing programs.  These cattle represent the majority 
of cattle that flow thru the beef production chain. 

 P R O G R A M calves require more record keeping 
and the periodic audit of a 3rd party, independent 
company.  Depending upon the beef marketing 
program, management practices are tailored to fit 
specific consumer requests. For example ranch source, 
no implants, no antibiotics, cattle management and 
handling practices, access to grass for their lifetime 
and even sustainable ranching practices.  This group of 
consumers want a story with the product they purchase.  
It is a smaller segment of the beef consuming public, but 
one that is growing by big double digits on an annual 
basis.  NextGen Cattle Co. expects this segment of the 
beef consuming business to continue rapid growth 
going forward. 

CONVENTIONAL  
       VS. PROGRAM

IMI GLOBAL  
(SAV, NHTC, VNB & BEEFCARE®) 

www.imiglobal.com 
(303) 895-3002 

 EARTH CLAIMS  
(GAP) 

www.earthclaims.com 
(202) 596-5592 

GLOBAL ANIMAL 
PARTNERSHIP  

(GAP PARENT ORGANIZATION) 
www.globalanimalpartnership.org 

(877) 427-5783 
 

Below are contacts for the companies NextGen Cattle Company uses to perform our audits on the ranches  
and feedyards we own:
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SOURCE & AGE VERIFICATION (SAV) 
• Cattle must have been born and raised on your 

operation. 

• Calving records must be kept showing the first and last 
calf born for each season; records must be submitted for 
verification. 

• Head count support must be available to show cow 
numbers that meet or exceed the number of head to 
enroll. (ex: pregnancy check numbers, inventories/
tallies, vaccine receipts, etc.) 

• EID tags must be applied at the ranch of origin prior to 
the cattle shipping. 

• An onsite audit is NOT required: offsite desk audit only. 

NON-HORMONE TREATED CATTLE (NHTC) 
•  Source & Age Verification requirements + 

• Implanted or fed hormone growth promotants (HGP’s) 
of any kind are NOT allowed in marketed animals: (ex: 
implants, Lutalyse, CIDRs, Optaflexx, MGA, etc) 

• Cattle must move through NHTC approved locations: 
(ex: Buyer’s location must be NHTC approved for the 
cattle to maintain the NHTC claim.  This includes sale 
barns and backgrounders) 

• An onsite audit prior to shipping and/or marketing in a 
sale is required. 

• **NHTC qualifies you to export to the EU. 

VERIFIED NATURAL BEEF® (VNB) 
•  Source & Age Verification requirements + NHTC 

requirements + 

• Cattle can never receive, at any time in their life:  
    • Beta-Agonists (Optaflexx), Ionophores (Rumensin,  
       Bovatec)  
    • Antibiotics (injectable, fed or topical)  
    • Animal by-products (ex: animal fat, tallow, feather  
       meal, fish meal, animal protein products) 

• Cattle may receive:  
    •  Coccidiostats (ex: Corrid, Decoxx) are acceptable. 

• Cattle must move through VNB approved locations (ex: 
buyer’s location must be VNB approved for the cattle 
to maintain the VNB claim, includes sale barns and 
backgrounders) 

• An on-site audit prior to shipping and/or marketing in a 
sale is required. 

BEEFCARE® 
• Promotes sustainable beef production 

• Compliments existing marketing programs like NHTC 
and VNB without being exclusive to certain raising 
claims 

• Provides assurance to feedyards, packers, retailers 
and consumers of the CARE provided to cattle, the 
environment, people and the community 

• Supports continuous improvement on your operation 

• Main focus is on:  
    • Animal Husbandry  
    • Environmental Stewardship  
    • People & Community 

GLOBAL ANIMAL PARTNERSHIP (GAP) 
• Source & Age Verification requirements + NHTC 

requirements + VNB requirements + 

• 3rd party audit every 15 months (Earth Claims) 

• Every stage of the animal’s life is grass based, from the 
ranch thru the finishing phase 

LET’S LOOK AT SEVERAL DIFFERENT PROGRAMS 
THAT ARE AVAILABLE TODAY: 
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FRIDAY, APRIL 23, 2021
NEXTGEN CATTLE CO, PAXICO, KANSAS

175 BULLS
B E E F M A S T E R  &  C H A R O L A I S

NG 1702G3
T O P  1 %  M W W T,  S C ,  M B ,  $ T,  $ M   |   2 %  W W ,  Y W   |   3 %  C E   |   5 %  B W

LYSSY 170
T O P  1 %  M B ,  $ M   |   2 %  W W ,  M W W T,  S C   |   5 %  $ T   |   1 0 %  Y W

CJ 19109
T O P  1 %  W W ,  Y W ,  M W W T,  S C ,  $ T,  $ M   |   3 %  C E   |   1 0 %  B W ,  M B

FF 9118
T O P  4 %  C W   |   1 0 %  Y W ,  T S I   |   1 5 %  W W ,  R E A   |   2 0 %  M C E

NEXTGEN OFFICE    785-560-4444

WWW.NEXTGENCATTLE.COM
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175 BULLS
B E E F M A S T E R  &  C H A R O L A I S CJ 1954

T O P  1 %  W W ,  Y W ,  M W W T,  S C ,  $ T,  $ M   |   3 %  C E   |   1 0 %  B W ,  M I L K
HDH 321G
T O P  2 %  $ M   |   3 %  M W W T   |   5 %  W W   |   1 0 %  M I L K ,  M B ,  $ T

NG 128G
T O P  2 0 %  C E ,  B W ,  M A R B L I N G

NG 3068G
T O P  5 %  M T L   |   7 %  M I L K   |   3 %  C E   |   2 5 %  W W

NEXTGEN OFFICE    785-560-4444

WWW.NEXTGENCATTLE.COM

DEREK THOMPSON | 785-213-1753
OWNER | DEREK@NEXTGENCATTLE.COM

BRAD LINDSTROM | 785-580-6883
OWNER | BRAD@NEXTGENCATTLE.COM

DAMON THOMPSON | 785-640-1243
OWNER | DAMON@NEXTGENCATTLE.COM

BILL PENDERGRASS | 210-464-6002
DIRECTOR OF GENETICS & BREEDING

DOUG HUSFELD | 830-998-2023
DIRECTOR OF MARKETING

MARK SEBRANEK | 620-805-1978
COO NEXTGEN CATTLE FEEDING
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BILL PENDERGRASS
NEXTGEN DIRECTOR OF  
GENETICS & BREEDING

I mplementing a 
planned Terminal Crossbreeding Program is the 

cornerstone for improving efficiency, sustainability and 
profitability for your cow-calf operation. By integrating 
superior genetics and sound management cow-calf 
operators can leverage the huge benefits of maternal 
heterosis. Improved cow efficiencies, better calf health, 
and performance through the stocker and feeder phase 
allows more production and marketing flexibility for 
the cow-calf operation. By focusing on maternal traits, 
specifically improving fertility and cow longevity (both 
of which are quickly enhanced through crossbreeding), 
these maternal traits can have a positive impact on 
economics. 

Research has consistently proven the many 
advantages crossbred cows have over their straightbred 
counterparts. One primary advantage is improved 
fertility. Crossbred cows over their lifetime will produce 
the equivalent of one extra calf at weaning time. This fact 
is largely attributed to improved cow fertility, longevity 
and heavier calf pay weights. These advantages can best 

be described as maternal heterosis, the keystone of cow 
efficiency. 

Using crossbred cows applies to the time-tested adage, 
“match your cows to your production environment and 
your bulls to the market.” Since most large commercial 
operations are located in harsh rugged environments 
crossbred cows are welcomed for being heartier, longer-
lived, more fertile and efficient investments for ranchers.

For those ranching in fescue country, a unique, 
but serious challenge is presented by fescue toxicity. 
Including an American breed in your herd, such as 
Beefmasters, will help reduce toxicity issues. A slight 
amount of bos indicus influence allows females to 
handle the severe effects of increased body temperature. 
This leads to more and healthier calves with heavier pay 
weights. Fescue aside, the Beefmaster x Angus crossbred 
cow mated to a Charolais bull, will yield a highly sought 
after feeder calf that again matches your cows to your 
environment and your bulls to the market.

The principles of genetic diversity and breed 
complementarity are incorporated in terminal 

PLANNED TERMINAL CROSSBREEDING PROGRAMS 
ENHANCE EFFICIENCIES AND IMPROVE PROFITABILITY AT 
EVERY PRODUCTION POINT IN THE BEEF INDUSTRY

THE BEEFMASTER X ANGUS CROSSBRED 
COW MATED TO A CHAROLAIS BULL,  

WILL YIELD A HIGHLY SOUGHT AFTER 
FEEDER CALF THAT AGAIN MATCHES YOUR 

COWS TO YOUR ENVIRONMENT AND  
YOUR BULLS TO THE MARKET.
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crossbreeding. The more unrelated parents are, 
the greater the impact for economically relevant 
traits. Simply put, a crossbred cow mated to a 
high-growth bull of a terminally oriented breed will 
produce more and healthier calves that ultimately 
produce heavier pay weights without the use of growth 
implants or antibiotics. This can allow these feeder cattle 
to be marketed in several value-added programs, where 
they can achieve significant premiums. Likewise, the cow-calf 
operator can take advantage of his investment in superior genetics, 
management and record keeping, to retain ownership of these superior 
value added feeder cattle. 

The higher performing, more feed efficient and carcass wealthy calves can earn significant premiums on today’s 
individual marketing based grids. This allows packers to pay for the cattle using a formula based on: carcass weight, 
dressing percentage, quality grade and yield grade. This method ties the price paid for the carcass much closer to the 
retail price paid by consumers rather than wholesale commodity prices which have no consideration for quality.

GRAND CHAMPION PEN OF 3 HEIFERS 
NATIONAL ROE CHAROLAIS SHOW

2021 CATTLEMEN’S CONGRESS
OKLAHOMA CITY, OKLAHOMA

THANK YOU GRACE AUST FOR YOUR PURCHASE IN THE 
42 ND NATIONAL CHAROLAIS SALE •  GOOD LUCK!
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31517 Vera Rd      Paxico, KS 66526

www.NextGenCattle.com :: Winter 2021
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